
A GUIDE TO NONPROFIT 
ELECTION ACTIVITIES 

AND RULES
Presented by



ABOUT US

About
Us

Founded in 2005, Nonprofit VOTE partners with 
America's nonprofits to help the people they 
serve participate and vote.

We are a leading source of nonpartisan training, 
materials and other resources for nonprofits 
doing voter engagement work. 

Visit our site to learn more:
www.nonprofitvote.org



– Arizona: Protecting Arizona’s Families Coalition

– Colorado: Community Resource Center

– Illinois: Forefront Illinois

– Maryland: Maryland Nonprofits

– Massachusetts: Mass VOTE

– Michigan: Michigan Nonprofit Association

– New York: Community Votes NY

– North Carolina: Democracy NC

– Ohio: Cleveland Votes (Cleveland) and COOHIO (Columbus)

– Pennsylvania: Greater Pittsburgh Nonprofit Partnership

– Texas: AACT (McAllen) and Neighborhood Centers (Houston)

2016 STATE PARTNERS



VOTER TURNOUT GAPS

Gaps

Young voters, lower income voters, 
Latinos, and Asian Americans turn out 
to vote at significantly lower rates 
than older voters, higher income 
voters, and whites and blacks.



VOTER TURNOUT GAPS

53%

46% 48%

42%

27%

20%

0%

20%

40%

60%

Over $50k NH White Over 30>$50k              <$50k                        NH White       Latino/AAPI                     >30yrs              <30yrs



DOES IT MATTER?
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DOES IT MATTER?



GAPS IN VOTER OUTREACH

Mobilization
Gaps
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Nonprofit service providers, 
community-based organizations and 
the broader civic sector have the 
power to reach these neglected voters 
and turn them out to vote.

THE POWER OF NONPROFITS

Power of 
Nonprofits



• Frequent face-to-face and one-on-
one contact with clients/consumers

• Trusted messengers
• Deeply rooted in local communities
• Cultural competency
• Mission aligned

NONPROFIT ASSETS

Nonprofit
Assets



TURNOUT BY AGE

Age



TURNOUT BY RACE AND ETHNICITY



TURNOUT BY INCOME

Income



MAKING THE CASE



STAYING 
NONPARTISAN



THE ONE RULE

A 501(c)(3) nonprofit organization may NOT 
support or oppose a candidate for public office 
or a political party.

A 501(c)(3) may not:
• Make an endorsement
• Donate money or resources
• Rank candidates on a single issue

Being
Nonpartisan



WHAT NONPROFITS CAN DO

Nonprofits may conduct 
nonpartisan voter engagement 
activities designed to educate the 
public and help them participate 
in elections

• Voter Registration
• Voter Education
• Get Out The Vote (GOTV)
• Candidate Engagement

Being
Nonpartisan



VOTER ENGAGEMENT 
TACTICS

 Voter Registration

 Candidate Engagement

 Ballot Measure Advocacy

 Get Out the Vote

 Partnerships





VOTER REGISTRATION



• When: For the Nov. election 
start in July or Aug.  Ramp 
up your activities as you 
near the deadline.

• Conduct a pilot of your 
registration efforts

STARTING VOTER REG

Voter
Reg



• Combine: Combine your 
voter registration work with 
a “Pledge to Vote” ask

• Updating: Some people are 
already registered. Others 
may need to update their 
registration with a new 
address or name change. 
Ask “Have you updated your 
registration since you last 
moved?”

KEEP IN MIND

Voter
Reg



• Online: Online voter registration is now 
available in 26 states. Any voter with a valid 
state ID can register to vote or update their 
registration online.

• EDR: In some states people can register to 
vote on Election Day!

KEEP IN MIND
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KNOW YOUR DEADLINE

Voter
Reg



• September 27th is National 
Voter Registration Day!
– www.nationalvoterregistrati

onday.org/

– www.celebratenvrd.org

NATIONAL VOTER REGISTRATION DAY

Voter
Reg

NVRD!



CANDIDATE ENGAGEMENT



1. Candidate Forums & 
Appearances: Sponsor or co-
sponsor a candidate forum 
on a local race

2. Candidate Questionnaires

3. Sharing Your Research

THREE WAYS TO CONNECT

Candidate
Engagement



Visit the Resource Library on our website for more 
information and the following recommended 
resources:
• Our upcoming webinar April 28th

• A Nonprofit’s Guide to Hosting a Candidate Forum

• “Forum Checklist on a Timeline”

• “Working with Candidates” Factsheet

• “Candidate Appearances” Factsheet
Resources

RESOURCES



BALLOT
MEASURES



• Activity on ballot measures is 
lobbying. It’s influencing the 
passage or defeat of a law, bond 
measure or constitutional 
amendment – not the election or 
defeat of a candidate

• 501c3 nonprofits may work for or 
against a ballot measure as a 
lobbying activity

BALLOT MEASURES

Ballot 
Measures



Visit the Resource Library on our website for more 
information and the following recommended 
resources:
• Our upcoming webinar May 12th

• “Nonprofits and Ballot Measures” Factsheet

Resources

RESOURCES



VOTER EDUCATION & 
GET OUT THE VOTE



TWO KINDS OF VOTER EDUCATION

• Education on the process of voting
– Inform clients and constituents of the 

date of the election, polling place 
hours, where to get help voting, early 
voting opportunities, etc.

• Education on candidates/offices 
and issues
– Pass out nonpartisan voter guides or 

a sample ballot
Voter

Education



• Create visibility: Make the election 
visible at your agency

• Promote Early Voting
– When and how to vote early in 

person
– Help applying for a mail ballot

• Promote Election Day voting
– Big push in final week and last 2 

days
– Remind/offer help voting during 

services, at events, over the phone

GET OUT THE VOTE

GOTV



• Give staff time off: To work  at 
polls or do nonpartisan GOTV

• Ask if you voted: Ask 
everyone if they voted or 
need help voting

• Celebrate Democracy:  Make 
Election Day special. Have a 
party.

ON ELECTION DAY

Election
Day



• Find allies: a non-partisan 
group doing voter 
engagement work, an 
advocacy partner or a voter 
engagement training partner

• Meet with your local election 
office

• Consider opportunities: 
around ballot measures, 
candidate forums or Get-Out-
The-Vote activities.

ESTABLISHING PARTNERSHIPS

Step 6



• Training

• GOTV and Voter Education

• Advocacy campaigns and ballot 
initiatives

PARTNERS FOR WHAT?



• Factsheets, Guides, Toolkits and more available at 
www.nonprofitvote.org

RESOURCES

Resources



info@nonprofitvote.org
617.357.VOTE (8683)
www.nonprofitvote.org
Nonprofit VOTE
89 South Street
Suite 203
Boston, MA 02111

Lindsey Hodel
lindsey@nonprofitvote.org

Julian Johannesen
julian@nonprofitvote.org
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